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Publication Area of Focus Circulation Tier
Channel News Asia Broadcast Not Available 1
MediaCorp News Broadcast Not Available 1
ComputerWorld Business Trade 6,816 per issue 1
The Edge Business Trade 80,000 per week 1
ZDNet Asia Business Trade - Online 1,000,000 page views month 1
CNET Asia Consumer Tech/Lifestyle - Online | 7 million page views per month 1
Digital Life Consumer Tech/Lifestyle 400,000 daily 1
Female Consumer Tech/Lifestyle 60,000 per month 1
HardwareZone Consumer Tech/Lifestyle - Online | 35 million page views per month 1
HWM Consumer Tech/Lifestyle 20,000 per month 1
MAXIM Singapore Consumer Tech/Lifestyle 45,000 per month 2
PC Magazine Consumer Tech/Lifestyle 28,000 per month 1
Stuff Consumer Tech/Lifestyle 20,000 per month 1
T3 Singapore Consumer Tech/Lifestyle 25,000 per month 1
Marketing Magazine Consumer Lifestyle - Marketing 9,605 per month 1
?gt?:;:va" Street Dailies 80,000 subscribers daily 1
Business Times Dailies 75-80,000 readership daily 1
b\l/aer;rlltlayWanbao/ U Dailies 123,900 readership daily 1
Straits Times Dailies 1.23 million readership daily 1
Lianhe Zaobao Dailies 184,445 daily 1
Today - InfoTech Dailies 584,000 daily 1
ﬁ]ttr;l;s ;'{\?:S Dailies 7 Online 387,205 page views daily 1
:H:BeizBll_Jrsmess Times Dailies - Technology 29461 1
The Straits Times - | g, \ciness Dailies Not Available 1
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Publication Area of Focus Circulation Tier
Asian Channels ICT Channels 24,000 2
MIS Asia IT 7 Online Not available 2
EE Times Electronics 1 Online Not available 2
Today Online Online daily Not available 1
Financial Times Dailies 423,575 1
VR Zone Consumer Tech/Lifestyle - Online | Not availa ble | 2
Wall Street Journal Dailies 2,068, 439 1
Digital Life Online Consumer Tech/Lifestyle Not available 1
International Herald Tribune Dailies 242,073 1
Marketing -Interactive.com Marketing -Online Not available 2
Gadget3 Lifestyle and Gadgets Not available 2
Menédés Health Lifestyle Monthly Magazine 30, 000 1
Sutra Lifestyle Monthly M agazine Not available 2
U Weekly Lifestyle Weekly 80, 000 1
Network World Asia Tech-Online Not available 1




global public relations

Leno vo Articles



Financial Times: Lenovo
05/23/05

Lenovo

From Thinkpad to Thunkpad. It
required something special to bring
Lenovo’s shares, up more than 130 per
cent from their January lows, back
down to earth. A record quarterly loss
of $264m did it yesterday, knocking
them off 9 per cent before they
enjoyed a reflex bounce.

It was high time investors snapped
out of it. Four years on from the
acquisition of IBM’s personal
computer arm, Lenovo, the world’s
fourth largest PC maker, is still two
businesses. It has a strong Greater
China one, representing 44 per cent of
group sales, with industry-leading
market share and profitability; and a
lousy international operation, with an
almost total dependence on flaky
corporate demand and flat-to-negative
operating margins.

Founder Liu Chuanzhi, who
returned as chairman in February,
started by axing 2,500 overseas jobs in
a bid to shave about 15 per cent from
annual operating costs. But that’s the
easy bit. Data from IDC, a research
group, shows that Hewlett-Packard
increased its global PC market share
to 20.5 per cent in the first quarter of
this year, with a 3 per cent rise in
shipments, year on year. Lenovo
slipped a fraction to a 7 per cent
share, with shipments down 8 per
cent. Lenovo’s first-quarter revenues
in Europe, the Middle East and Africa
fell by a third while America ~ a
quarter of sales — was fractionally
worse. Even in China, where Lenovo
increased its share by 1.1 percentage
points, its operating margin slipped by
a third as price pressure intensified.

Outside China, where consumer
sales are about 5 per cent of the total,
Lenovo will need time to fine-tune its
product portfolio and build retail
relationships. Average selling prices
across the industry, meanwhile, are
expected to fall about 11 per cent this
year - two-thirds greater than last
year’s decline.

At 20 times forward earnings -
double the peer group of Acer, HP
and Dell - the market is pricing in a
textbook turnround. The evidence
suggests otherwise.
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Asian Channels: APEJOs PC MaOnk¥earDPpees 5% Year
April 2009

http://www.mediabuzz.com.sg/asian -channels/april -2009/384 -apejs -pc-market -sees-5-
year -on-year -dip

IDC's preliminary results show that the Asia Pacific
(APEJ) PC market declined 5% sequentially and 5%
year -on-year in 1Q09. But total s hipments came in
close to forecasts, as portable PCs in key markets

such as China, Hong Kong, and Taiwan were strong,

‘Iifting that segment to a 12% year -on-year growth
Lenovo remained the market leader despite the
seasonal Lunar New Year slowdown, while H P was

.one of the few vendors to post a year -on-year gain in
the midst of difficult economic conditions.

"Even though the quarter was soft, it was somewhat
relieving to see that the region's market was able to

hold up to forecasts this quarter, especially ¢ ompared
to a dismal 4Q08," observes Bryan Ma, director of

Asia Pacific Personal Systems Research at IDC. "That
does not mean that we are out of the woods yet

though. The economy is still showing mixed signals,

and recent political instability in markets li ke
Thailand created further uncertainty. Commercial buying is thus still likely to remain

questionable this year, but hopefully consumer portables can help offset that."

ACommerci al PC purchases were still sluggish in Singse
sector," adds Reuben Tan, senior manager of Asia Pacific Personal Systems Research at

IDC. "However, portable PC procurement was surprisingly strong for the polytechnic

student purchasing program as well as at the IT Show in March, which gave the market

a 2 0% sequential growth in portables."

Asia/Pacific (ex. Japan) PC Shipments by Vendor, 1Q09 (Preliminary) vs
4Q08 and 1Q08

4Q08 1Q09 Year -on -
Rank Vendor é(ﬁ;)?eMarket Market Market Year Unit
Share Share Growth
1 Lenovo 16.1% 19.6% 16.9% -1.0%
2 HP 14. 4% 13.5% 16.1% 6.4%
3 Dell 8.6% 9.7% 8.5% -6.8%
4 Acer 7.4% 7.5% 7.4% -5.7%
5 Founder 4.1% 4.3% 4.5% 3.0%
Others 49.3% 45.4% 46.6% -10.5%
Total 100.0% 100.0% 100.0% -5.3%

Source: IDC, April 2009
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Marketing  Magazine: Lenovo Reviews Media, Incumb ent Opts Out
May 2009

LENOVO REVIEWS MEDIA,
INCUMBENT OPTS OUT

>> Accounts Lenovo has called for a regional

media review, with incumbent outfit Mind-
share opting not to participate. Confirming
the development, a Lenovo spokesperson said
Dentsu, DWA and Mediaedge:cia have made
it to the second round with the final decision
ver to be made.



The Wall Street Journal:
05/22/09

Lenovo Swings To A Loss
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Lenovo swings to a loss

Sales drop sharply,
but PC maker sees
better China demand

By JACKIE CHEUNG

HONG KONG—Lenovo Group
Ltd. swung to a net loss for its fiscal
fourth quarter because of hefty re-
structuring charges and weak de-
mand.

Lenovo, like other global per-
sonal-computer makers, has been
hurt as the global recession has
made consumers reluctant to up-
grade their PCs. Lenovo and its ma-
jor U.S. rivals, Hewlett-Packard Co.
and Dell Inc., have restructured in re-
cent months to cut costs.

Lenovo on Thursday posted a net
loss of $264 million for the quarter
ended March 31, compared with a
net profit of $140 million a year ear-
lier. The company took a $116 mil-
lion restructuring charge in the lat-
est quarter.

Sales fell 26% to $2.77 billion.

Lenovo

Net profit/loss, in millions of
U.S. dollars

$200
100

-300 W

1Q 2Q 3Q 4Q 1Q 2Q 3Q 4Q
FY'08 FY'09

Note: Fiscal years ended March 31 of year shown
Source: the company

Lenovo, China's largest PC
maker by shipments, said it expects
market conditions to remain “very
challenging.” The company said it
expects contraction in the global
economy will put continued strain
on the commercial and consumer PC
markets.

The global recession “has signifi-

cantly affected the world-wide PC-
market demand as many large enter-
prises delayed purchase decisions”
and reduced information-technol-
ogy budgets, Lenovo said. “Even the
growth of the China PC market has
slowed.”

Nevertheless, Chief Executive
Yang Yuanging said at a news brief-
ing that he expects the Chinese mar-
ket to remain Lenovo’s main growth
driver. He said the company has
seen significant improvement in de-
mand in China since the end of the
latest quarter.

Mr. Yang declined to predict
when the company will return to
profit. “We're certainly not satis-
fied with the fact that we still had
losses,” Mr. Yang said.

Lenovo booked $146 million inre-
structuring charges for the fiscal
year, mainly for reductions in its
work force. The company said it has
cut about 2,500 employees since
January and expects to realize sav-
ings of $300 million in the current
fiscal year. Mr. Yang said the com-
pany has no plans for further lay-
offs.
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Today Online: PC Maker Lenovo Reports $226.4m Annual Loss
05/22/09
http://asia.cnet.com/crave/2009/05/19/atiutis-may-pop-its-headin-
computextittp://www.todayonline.com/articles/321270.asp

Time is GMT + 8 hours
Posted: 22 -May-2009 00:22 hrs

(Picture Caption: A salesman stands next to a banner displaying Lenovo's logo at its booth in a

shopping mall in Beijing in January. China's Lenovo, the world's fourth largest maker of personal
computers, on Thursday reported a net loss of 226.4 million US dollars in the 2008 -09 fiscal year
citing structural changes and weak sales.)

China's Lenovo, the world's fourth largest maker of personal computers, on Thursd ay
reported a net loss of 226.4 million US dollars in the 2008 -09 fiscal year citing structural
changes and weak sales.

The company also reported a fourth quarter net loss of 264 million US dollars compared
with a net profit of 140 million in the same pe riod a year earlier. The company reported
a 484.3 million dollar profit for 2007 -08.

Revenue fell to 14.90 billion dollars for the full year, down from 16.35 billion dollars in
the previousyear. & AFP
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Today Online: Lenovo Reports Losses As Sales Plumme t

05/22/09
http://asia.cnet.com/crave/2009/05/19/angglis-may-pop-its-headin-computex/
http://  www.todayonline.com/articles/321271.asp

Time is GMT + 8 hours
Posted: 22 -May-2009 00:22 hrs

(Picture Caption: A salesman stands next to a ban ner displaying Lenovo's logo at its booth in a
shopping mall in Beijing in January. China's Lenovo, the world's fourth largest maker of personal

computers, on Thursday reported a net loss of 226.4 million US dollars in the 2008 -09 fiscal year
citing struct ural changes and weak sales.)

China's Lenovo, the world's fourth largest maker of personal computers, on Thursday
reported a net loss of 226.4 million US dollars in the 2008 -09 fiscal year citing structural
changes and weak sales.

The company said itd id not recommend the payment of a dividend.
Yang, previously Lenovo's chairman, became CEO after US national William Amelio, who
ran the company since 2005, did not have his contract renewed in February, signalling

the former IBM unit's return to Chines € management.

Liu, who helped start the company 25 years ago, returned as chairman after being in the
position until 2005.

Yang based his optimism on the signs of recovery in the Chinese market, where Beijing's
stimulus spending had helped lift demand for personal computers, particularly in rural
areas, during Lenovo's fourth quarter.

"Strong growth in China... is going to be vital to our recovery," said Yang, noting that

Lenovo's signature ThinkPad laptops "were positioned as a premium product" in th at
market.
China, in turn, "has high hopes for Lenovo," said Yang. 0 AFP
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Financial Times: Lenovo Predicts Further Gloom After R eporting Annual Loss
05/22/09
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