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Publication Area of Focus Circulation Tier
Channel News Asia Broadcast Not Available 1
MediaCorp News Broadcast Not Avai lable 1
ComputerWorld Business Trade 6,816 per issue 1
The Edge Business Trade 80,000 per week 1
ZDNet Asia Business Trade - Online 1,000,000 page views month 1
CNET Asia gr)llr;ﬁzmer Tech/Lifestyle - 7 million page views per month 1
Digital Life Consumer Tech/Lifestyle 400,000 daily
Female Consumer Tech/Lifestyle 60,000 per month
HardwareZone gﬁﬂﬁzmer TechiLifestyle - 35 million page views per month 1
HWM Consumer Tech/Lifestyle 20,000 per month 1
MAXIM Singapore Consumer Tech/Life style 45,000 per month 2
PC Magazine Consumer Tech/Lifestyle 28,000 per month 1
Stuff Consumer Tech/Lifestyle 20,000 per month 1
T3 Singapore Consumer Tech/Lifestyle 25,000 per month 1
: . Consumer Lifestyle -
Marketing Magazine Marketing 9,605 per month 1
Asian Wall Street Dailies 80,000 subscribers daily 1
Journal
Business Times Dailies 75-80,000 readership daily 1
Lianhe Wanbao/ U . . :
Weekly Dailies 123,900 readership daily 1
Straits Times Dailies 1.23 million readership daily 1
Lianhe Zaobao Dailies 184,445 daily 1
Today - InfoTech Dailies 584,000 daily 1
Straits Tlmes Dailies 7 Online 387,205 page views daily 1
Interactive
The_ Business Times Dailies - Technology 29,461 1
- BizIT
The Straits Times - | g <iness Dailies Not Available 1
Money
Addi tional Publications Not in CA List
Publication Area of Focus Circulation Tier
VR i Zone Consumer Tech/Lifestyle - Not available 5
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The Edge: Harnessing New Markets
08/31/09 1 09/ 06/09

Gearing for
growth

How to prepare your
company for the upturn

Measuring a
company’s
ealth

Lessons from Mayo Clinic
on developing and sustaining
a successful brand

Beating Vegas
How Stanley Ho succeeded
in the world’s biggest
gaming market
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Howie Lau, general manager
and executive director of
Lenovo Asean, looks to
emerging markets to mitigate
the slump in the company’s
corporate PC business




Harnessing
arkets

new

;< oy

With hatf of its sales stemming from China, Lenovo is looking %0 emerging markets 10 expand and establish itself as a tnaly global beand

Ive years after acquanng [BM's PC bust
ness, China-based Lenovo Croup has
catapalted itselfl from being the Lagest
maker and distributor of PCs in China 1o
being one of the workd's langest manu-
factugers, It now wants to be an industry leader
in the 130 countnies n which it sells its prod-
ucts, and plans 1o focus on capturing market
share in emenging Aslan and African territones
by consistently rollieg out innovative and fun
products for the consumer magket
But Lenovo's quest 1o be a global player
as it josthes for market share with rivals like
Hewlett-Packasd (HP) and Acer is not without
its set of challenges. Its biggest challenge has
been countering the perceived loss in value of
the venerable IBM beand after its amalgama
tion and establishing itself as a truly global
player. As Wilson Yan, an audit consultant
based in Singapore who was once proud 10
own an [BM PC, puts it: “There was a time
when owning an 18M notebook represented
a certain status. When [IBM] sold thelr PC
business 10 Lenovo, the 1BM brand lost out
Now, Lemovo notebooks are comparable 10
any other Hewlett-Packard, Compaq or Acer
notebook. M is no longer special. ™
Yet another obstacle for Lenovo is differ-
entiating itsell from its competitors. Since it
paid USS1 .25 billon ($1.8 billion) 10 buy the
PC business in 2004, the company has been
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transformed into the world's fourth-largest PC
manufacturer after HP and Dell in the US and
Acer in Taiwan. The three companies control
more than 90% of the global PC market, ac
cording to a recent report by Daiwa, citing IDC
data. To secure a firm foothold in emerging
Asian countries like Talwan and South Korea,
Lenovo would bave to compete with home
grown brands such as Acer and the Latter’s
LG. What's more, the recession has reduced
corporate demand for PCs, an area Lenovo
once dominated

For the quarter 1o June 30, sales were down
18% y-o-y 10 USS$3.5 billson, while gross profit
fell 36% to US$380 million over the same
period. In the West, as well as in Australia,
New Zealand and Japan, sales totalled US$1.3
bilkon, down 31% y-0-y, as shuggish demand
for PCs in the corporate sector resulted in 2
17% decrease in Lenovo’s PC shipments there.
In China, where Lenovo leads the industry
with a 28.6% market share, sales amounted
to USS$1.7 billion, dominating about half of
the company’s sales. But it is in emerging
markets, which represented just 14% of sales
volumes for the quaster, that Lenovo sees the
most opportunity for growth

To tackde the uphill journey ahead, Lenovo
plans to harness its consumer PC business.
“Two years ago, we started ramping up this
segment outside of Ching,” Howle Lau, general
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manager and executive director of Lenovo
Asean, tells Management@ Work in an inter
view. “The heritage of the IBM PC division
was Lagely sefling to lange corparations, so we
dsd not have much of a consumer footpeint.”
Lenovo has since segregated its business into
two product lines — the established “Think™
range of PCs for corporations, and “Idea” for
consumers — to boost growth

Unique feature functions
It i the new consumer business line that has
driven growth for Lenovo even as the recession
bites. Its recent launch of the Yeseries keaPads
In Januasy took off successfully, owing 10 &
unique and fun software that prompts a camera
scan of 2 user's face before allowing him to
log on. The Lenovo VeriFace software is now
used in all of its PCs, The IdeaPads sport JBL
speakers and Dolby theatre surround sound for
multimedia entertainment, and are available
in a variety of colours. “The Y-series is one of
our best-sellers among the notebooks because
It is thin and Eght and has a battery life of up
10 five hours.” Lag savs. "It geoerally appeals
10 stidents because, these days, they study
[in public places| more and this [product] is
perfect for their needs

“The consumer side of the business has
held up quate well because we have continued
10 launch new products despite the downtum
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As corporate IT spending takes

a hit, Howie Lau, general manager
and executive director of Lenovo
Asean, looks to emerging markets
to mitigate the slump in the
company's corporate PC business

S0, we have been gaining quite a fair bit of
new customers.

“Our main differentiator is In Innovation
because customers are always looking for
that unique something that makes our PCs
a bit more productive and fun. At the end of
the day, our innovative feature functions will
make a huge difference.*

Lenovo does seem 10 be making progress on
the consumes front. John Chow, an archisecture
student from the University of New South Wales
and owner of a two-year-old R61 ThinkPad,
has no complaints about his notebook so far.
In fact, he s even recommending 1. I | were
booking for a PC, 1I'd go for a Lenovo,” be says,
“Lenovos look professional; also, China is
more than capable of producing top-guality
stuff now,” Chusa Chee Heng. a consultant who
Is based In Singapore, thinks quite highly of
Lenovo PCs too. "Compared with Acer, Dell
and Compag, a Lenovo is not bad for personal
use,” he says.

New products

To keep the upward trend in the consumer
business going, Lenovo will need to maintain
4 steady Nlow of new and appealing products
nto the market. After the success of its new
second-generation S10-2 1deaPad netbook, the
company launched the AG00 IdeaCentre all-in
one deskiop, its lstest product. The IdeaCentre
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2w abways looking for that unigue something that

makes oor PCs a bit more productive and fun

ASQ0 is the thinnest all-in-one computer in the
market, according to reviewers, and takes up
minkmal space with ust an accompanying wire-
less keyboard and mouse. It also comes with
a four-in-ome remote control, which functions
not only as a regular TV remote control but also
& 2 game controller, mouse pointer and Vol
photwe 100

“The traditional deskrop PC s chunky and
takes up space,” Lau says. “Houses are getting
smaller. with a Jot less real estate on your desk
Also, lolks are looking for a fully intevactive one-
stop emtertainment centre. We think all-in-one
products are the next big thing and are going
10 be very interesting.” Besides the AG00, the
smaller C300 also retails in stores, These models
cost US$699 and USS450 respectively, and sales
have been growing, Lau says.

"By and Large, laptops are more popular than
desktops,” he says. But the usual challenge of
a notebook is the size of the screen, which s
inversely comrelated to its battery life and weight
“I’s hard 1o find 2 notebook with a big screen
that is light with long battery hfe, and because
people spend more time on the web now, there is
a preference toward a bigger screen.” he adds.

slower corporate sales

Lenovo isn't about 10 forsake its more established
corporate business, though. The company’s ba-
st SLseries ThinkPads have fingerprint readers
and security functions that can locate a lost or
stolen PC and enable users 10 back up invaly.
able data to a secure online soarce in the event
of a mishap. Other features include the Active
Protection System, which protects the hard
drive when sudden movements are detected,
and user-friendly rescue functions significantly
minimise down time by enabling quick recovery
from external viruses or spyware,

The company will have to work hasd 10 woo
thriftier corpocations in 1he wake of the reces-
sion. “Corporations have continued to tighsen
their belts in the downturn,” Lau says. “Corpo-
rate sales are directly related to the economy.”
Again, feature functions play an imporant role.
With its one-bution recovery function, the SL-
series ThinkPads are meant 10 save corporations
money and time by avoiding the tedious process
of having 10 contact a belp desk. “Corporates
generally recognise that the cost of acquiring a
PC is usually just 20% compared to its life cycle.
If something fails, there is a cost associated. I
vou use the tools we provide, it will help you
Save some money,”

Lenovo was formed in 1984 as Legend Comput-

ors, 2 spin-off of the Chinese Acadenyy of Sciences’
new technology unit, The company initially began
#3 a distributor of PCs kn China and later became
a market leading Jocal manufacturer in 1990

The acquisition of IBM's ThinkPad represented a
shoetcut 10 brand bulkding for Lenovo and provided
1he firm with a global presence and acoess 10 new
technologies and destgns. Earlier this year, Lenovo
had placed its globalisation plans on the back
burmer and concentrated on its domestic market,
tapping nascent demand from rugal China, when
chairman Yang Yuangieg replaced Bill Amelio, who
was poached from Dell, as CEO of the company.

Back then, Lenovo suffered US$97 million in losses
for the gquarter ended December, compared with

Lenovo’s corporate-centric
overseas PC operation
should go from being a
burden in FY2008 and

FY200¢

become a
I | source of upside
n FY2010 — Daiwa

a US$172 million profit y-o-y.

The future Is looking brighter for Lenovo,
though. Rescarch firm Cartner forecasts a 7.8%
y-0-y rebound in PC shipments for the profes-
sional segment In FY2010, up from an 11.1%
contraction in FY2009. Analysts agree. “We think
Lenovo’s corporse-centric overseas PC opera
tion should go from being a burden in FY2008
and FY2009 0 becoming a potential source of
upside in FY2010." analysts from Daiwa write
in a recent report

Lau willl contimue to focus on entrenching the
Lenovo brand in Asean and beyond. “Obnviously, we
are not going for a big-bang appeoach and draping
the Lenowo logo a8 over bulldings, ™ he says. Lenovo
will be the official sporisor of the McLaren team in
this year's Formula One race, for ane, and closely
moedior the consumer market for trends. “its a very
fast-moving market today. So, if the Latest craze s
pink polka dots, we want o make sure we have
plisk polka dots on owr PCs and out on shop fronts
within three 10 stx months,” be adds

As it strives to achieve recognition as a truly
ghobal brand, Lenovo will continue 1o face compe-
tion from its rivals and the effects of the global
recession. To stay afloat and, ultimately, be suc
cessiud, officials 2t Lenovo will centainly need to
keep up the pood work they have done so far. 8

IdeaPad U350
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Lianhe Z aobao: Lenovo will

Windows 7 OS next month

09/03/09

I n an i

nter vi
company revealed the launch of PCs installed with Chinese
in Singapore will start next month. The Chinese

ew with

roll out PCs running on Chinese

Ronni e Lee,

-language

L e n ManagerSthengapor eds

-language Windows 7 OS
-language OS will first

made available

on consumer PCs, which are also suitable for the SMB market. Lee said that the
move is geared towards growing local market share and better meeting the needs of

local cons umers.
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Lianhe Zaobao: Lenovo Values the Singapore market

09/08/09
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The Business Times Online: Le gend Says To Invest US$1.5b Over 5 Yrs

09/08/09
http://www.businesstimes.com.sqg/sub/latest/st ory/0,4574,349351,00.html ?

* To invest 10b yuan over next five years
* To focus on five areas including clean energy
* Legend's shareholding structure will continue to change

BEIJING - Legend Holdings, the parent of Lenovo, the world's No 4 PC maker, s aid
on Tuesday it would invest 10 billion yuan (US$1.5 billion) over the next five years,
focusing on five areas including clean energy.

The group said it was building out its core assets in the five sectors, including clean
energy and environmental prot ection, new materials, high tech, financial services
and consumer goods, it said in a statement.

The investment plans come after China Oceanwide Holdings Group, a private
investment firm, said last week it had bought 29 per cent of Legend Holdings for
US$404 million.

China Oceanwide bought the stake from the asset management unit of the Chinese
Academy of Sciences, lowering the academy's stake from the previous 65 per cent.

Liu Chuanzhi, the chairman of Lenovo who was also appointed to the same positi on
at Legend, replacing Zeng Maochao, said Legend's shareholding structure will
continue to change.

The Chinese Academy of Sciences plans to reduce its stake in Legend gradually to
under 35 per cent by 2010, falling below the stake belonging to a Legend employee
group, which would then become the largest Legend shareholder. -- REUTERS

11
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MIS Asia: Lenovo Parent May Move Farther From Chinese Government
09/08/09

http://mis - asia.com/news/articles/lenovo -parent -may -move -farther -from -chinese -
government
A Chinese state academy may further reduce its stake in Lenovo after selling a 29

per cent share
By Owen Fletcher

BEIJING, 8 SEPTEMBER 2009 - The purchase of a stake in Lenovo's parent company,
Legend Holdings, by a private investment group could be followed by more moves
away from Chinese government influence in the company, Legend said Tuesday.

The Chinese Academy of Sciences, a state -controlled high -tech research institute and
the largest stakeholder in Legend, is reducing its holding in the company to bring it

closer to the private sector. The academy wants ma rket experience to play a bigger
role in the corporate governance, management and marketing of its subsidiaries, it

said in a joint statement with Legend.

In a step toward that goal, the academy is selling a 29 per cent stake in Legend to
China Oceanwide Holdings Group, a private conglomerate, for 2.76 billion yuan
(US$404 million), Legend said last week.

The move comes as Lenovo, the world's fourth -biggest PC maker, struggles to
recover from a major hit to its sales from the global economic crisis. The ¢ ompany
this year began restructuring to bring its focus back to emerging markets and has

posted net losses for the last three quarters. Legend is responsible for strategic

guidance and governance for subsidiaries including Lenovo, Legend said.

"Many clien ts abroad may think Lenovo is a nationally -controlled company," Liu
Chuanzhi, the chairman of Lenovo and newly named chairman of Legend, said at a
briefing. "China Oceanwide's entrance makes even clearer that Lenovo is a private
enterprise."”

The state aca demy will still retain a 36 per cent stake in Legend, remaining the
company's biggest investor, but it may move to end that status. The academy aims
to reduce its stakeholding in companies to below 35 percent by 2010, it said.

Legend also hopes eventually to list on a stock market, Liu said, a move that could
dilute the academy's holdings in Legend.

Executives declined to comment on what business deals might be reached between
the companies held by Legend and China Oceanwide, but said there was room for
cooperation. Legend's subsidiaries besides Lenovo are focused on equity investment
and real estate, while China Oceanwide has holdings in industries like real estate,
finance and energy.

Legend is also an investor in a new $115 million angel investment fun d launched this
week by Kai -Fu Lee, Google's former China head.
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My Paper:  Educating Employers To Treat Employees Better

09/15/09

The article mentions the flexibility given by employers to their staff to take time off
to look after their elderly paren ts. Lenovo is featured in this article as one company
who allows staff 6 days leave for family matters.
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MIS Asia: China Mobile Iphone Killer Will Not Be Cheap
09/17 /09

http://mis __-asia.com/news/articles/china -mobile -iphone -killer -will -not -be-cheap

The first 3G Ophone will 'definitely not' fall in the US$150 price range, Lenovo Mobile
said

By Owen Fletcher

17 Sep 2009

BEIJING, 16 SEPTEMBER 2009 - Lenovo Mobile is designing handsets for China's
national 3G mobile standard that will sell for as little as US$150, but its high -end
handset made to rival the iPhone is not one of them, the company said Wednesday.

The company's O1, the first handset that will use both the Chinese 3G standard and

an operating system made by carrier China Mobile, has a display and a body that
resemble the iPhone. But while Chinese carriers aim to start drawing more 3G users

with handsets that sell for around 1,000 yuan ($147), the O1 will "definitely not" fall

in that price range, Chen Wenhui, marketing vice president for Lenovo Mobile, said
at a press event.

"This is a high -end mobile phone for Internet use," Chen said.

China Unicom, which is racing with China Mobile and a third local carrier to attract

3G users, plans to start selling the iPhone in the fourth quart er, officially bringing the
phone to a country where many wealthy urbanites already use versions of the

handset bought overseas. The carrier has said it will offer both the iPhone 3G and

the iPhone 3GS at "competitive" prices.

Lenovo Mobile has said itai  ms to start selling its rival to the iPhone this month. "The
launch of the O1 symbolizes that competition between the Ophone and the iPhone

has fully begun," the company said in a statement. "Ophone" is the nickname China
Mobile has given to handsets that use its propriety mobile OS, which is based on
Google's Android.

A report on local portal Tencent cited an unnamed source as saying the Lenovo

Mobile phone will cost around 5,000 yuan, but that users will be able to buy it for

1,500 yuan if they also subs cribe to China Mobile's 3G service. The first handset to
launch with the China Mobile OS, a 2G version of the Magic handset from High Tech
Computer (HTC), sells for 5,000 yuan.

At the press event, Lenovo Mobile displayed its iPhone rival and mock -ups of f our
lower -end handsets that will also use TD -SCDMA (Time Division Synchronous Code
Division Multiple Access), the homegrown 3G mobile standard being promoted by

China Mobile and Beijing. The lower -end handsets will sell for China Mobile's target
price of 1 ,000 yuan, and one is slated to go on sale this year.

Lenovo Mobile is also working on its next 3G Ophone, which will target a younger
audience and support Flash, executives said.

The O1 will come witha 3.5  -inch touchscreen, 8GB or 16GB of storage and p re-
installed China Mobile applications such as the carrier's instant messaging client, but
the phone is compatible with most Android applications, Lenovo Mobile said
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ZDNet Asia: Asian firms still like their desktops
09/24/09

http://www.zdnetasia.com/news/hardware/0,39042972,62058061,00.htm

Despite increasing competition from notebooks and newer form fact ors such as
netbooks, the desktop is not dead -- and won't be anytime soon, say industry
observers in the region.

According to IDC data, portable systems accounted for 45 percent of total PC

shipments in the Asia - Pacific region, excluding Japan, in the secon d quarter of 2009.
During the same period last year, portable PCs contributed just 35 percent of total

shipments.

Reuben Tan, IDC's Asia -Pacific senior manager of personal systems research, said in
a phone interview that market growth for portable systems has been driven largely
by mini -notebooks or netbooks, as well as the ultra -thin form factor.

Tan noted that the introduction of more form factors within the portable space
further underscores the shift toward notebooks, with vendors seeing higher notebook
sales and offering more notebook models.

This growing demand is also reflected in the commercial space, where deployment of
portable PCs saw a 15 percent sequential growth in the second quarter.

Despite the momentum driven by notebooks, however, there ar e still growth drivers
pushing the desktop space, said Tan. "There is [definitely] a lot of activity happening
in the commerci al notebook space, but ét her e

desktops," the analyst said.

Desktop demand is "still very str ong" in terms of commercial deployment,
particularly in more conservative sectors such as government, he said.

In e -mail interviews with ZDNet Asia, vendors Hewlett -Packard (HP) and Lenovo
echoed IDC's sentiments.

Dennis Mark, vice president and general ma nager for desktop systems at HP Asia -
Pacific and Japan's personal systems group, said the company is seeing "strong
growth" in its desktop business across the region, particularly in emerging markets.

"Desktops remain an integral part of an enterprise or S MB's (small and midsize
business) infrastructure due to their superior power, storage, processing and
graphics capabilities," Mark said.

There are also specialized uses for different desktop form factors, he added.
Workstations, for example, are ideal in ¢ ertain vertical markets such as engineering
or animation, while in general office, medical, financial, educational or call center
environments, thin clients may offer the best desktop experience.

Chong Tze Sing, Lenovo's commercial desktop product manager for Southeast Asia,
said: "Desktops and notebooks have different usage scenarios so they do not
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necessarily compete with each other. Factors like mobility and cost can largely
determine if a user, corporate or consumer, decides on a desktop or notebook."

"Within the commercial sector, desktops are still in demand due to data security and
cost," Chong said. Commercial desktops currently in favor are priced between
US$400 and US$600, and the trend toward this price range is expected to continue,
he added.

According to Chong, Lenovo sells more notebooks than desktops in much of the
Southeast Asian region, except in Vietnam and the Philippines, where the purchasing
power of consumers is lower.

Helping desktops live on

IDC's Tan noted that desktops have evolved t o serve niche groups within the
consumer and commercial markets. "PC vendors are trying to differentiate the
desktops as much as possible, such that this form factor doesn't die an early death,"”
he said.

One end of the consumer market spectrum is occupied by entry -level affordable PCs
such as Atom -based nettops, targeted at consumers who are cost -conscious or

purchasing a desktop as a secondary PC. On the other end of the market are high -
end users who prefer to configure their own PCs, or are serious gamers that demand

the best performance.

Tan added that all -in-one desktops or multimedia centers that tap touch technology
have also gained traction.

Similarly, within the commercial desktop space, there are also varied models that
differ in feature sets, price points, chassis size and even support levels, which cater
to different users and IT budgets, he added.

"Doll ar for dollar, for an equivalent | evel

buck, a desktop still makes sense in many instances," noted Tan.
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ZDNet Asia: Asia's Tech Shows Still Beneficial For Vendors
09/28/09

http://www.zdnetasia.com/n ews/business/0,39044229,62058102,00.htm

By Konrad Foo, ZDNet Asia
Monday, September 28, 2009 11:35 AM

SINGAPORE-- Vendors still see tradeshows and conferences as a good platform to
reach out to their audiences as well as showcase their products and techn ologies,
say event organizers.

While the exhibition industry is not "spared” from the economic crisis, recording

slight drops in size and attendance compared to last year, tradeshows such as
CommunicAsia and BroadcastAsia retain their status as the large st exhibitions for
Asia's media and infocomm industries, said Eric Yum, public relations manager for
Singapore Exhibition Service.

The recently -concluded COMEX 2009 clocked 710,000 visitors, which was similar to
last year. But, the consumer tech show reg istered a 10 percent increase in sales to
hit S$63 million (US$44.5 million), Melvin Koh, general manager of Eastern

Directories, said inane -mail interview.

The show also attracted 35 new vendors compared to the previous year, he said.
Koh added that s uch conventions are retaining their value as a platform for vendors
to showcase their gadgets and products to consumers at large.

Jorg Zeissig, managing director of LMI Asia, told ZDNet in a phone interview that
conferences such as Games Convention Asia, held earlier this month, provide visitors
and industries a glimpse into future trends and highlight how businesses can adopt

these trends.

These conventions provide positive ROI (returns on investments), which can be
tapped by vendors, added Zeissig.

Eugene Liew, country manager of consumer business at Lenovo Singapore, said
visitors to such IT tradeshows are looking to purchase gadgets at bargain prices,
"touch and feel" the latest gadgets or experience and look out for new technologies,
all at a sing le location. Hence, Liew said such platforms are ideal for Lenovo to
showcase their range of products.

Participating in tradeshows will continue to be an important part of the PC maker's
marketing efforts, he told ZDNet Asia in an e -mail.

Different sho  ws for different audience

While exhibitions remain ideal marketing platforms for vendors to reach out to their
audience, Yum noted the need to differentiate the target audience for the various
exhibitions. For example, CommunicAsia is a trade exhibition f or the infocomm
technology industries, while C OMEX is oriented toward consumers, he explained.

Asked about alternative platforms or efforts to promote Lenovo products, Liew noted
that marketing campaigns cater to different business objectives such as inc reasing
sales volume, raising awareness of new innovations, or building brand name.
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In addition, he said campaigns held in conjunction with Singapore's seasonal demand,
such as the country's Great Singapore Sale or Back to School sale, also help entice
consumers to take note of the Lenovo brand.

Kohn added that IT is becoming a daily necessity in modern day lifestyle, be it at
work, communication or entertainment. Thus, exhibitions showcasing technologies
and gadgets will continue to appeal to the mass public, he said.
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The Business Times Online: Travelling The Digital Silk Road
09/29/09

http: //www.businesstimes.com.sg/sub/views/story/0,4574,352325,00.html

Handling a global business in today's highly interconnected high -tech world requires
advanced cultural skills
By BILL AMELIO

IF, AS expected, China's gross domestic product (GDP) surpasses that of the United
States by 2020, it will represent a return to China's historic role in global trade; as

recently as 1820, China accounted for over 30 per cent of global trade. The ancient

'Silk Road' connected China and its goods to the markets of the Middle East and
Europe, and did so until the mid - 19th century.

Wk L A | Today we are witnessing the creation of the
i ’ new Silk Road: the Digital Silk Road. Instead
W § of being built on the threads spun by a
- A silkworm, it is built on the strands of fibre optic

cables. Instead of plying a single route hauling
goods using pack animals connecting East to

| West, this Digital Silk Road is a web of
interconnections that begin and end nowhere,
but extend everywhere. While our modern
roads mov e goods, the Digital Silk Road trades
in ideas and information that flow effortlessly
in the form of digital packets.
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Ideas are the new capital of the 21st century.

There is a more powerful force at work driving
growth, creating what we call Global 2.0. | tis
the exchange of these ideas, and the

innovations that come from them, that are the

real basis of global trade today. Ideas are what

f lead to innovative new processes, products,
services and to innovative new business

models like the world  -sourcing mode | that we
developed at Lenovo.

Changing times: Visitors to a
Beijing exhibition on Sunday held to
celebrate the 60th anniversary of

the founding of the PRC. In the new
Global 2.0 era, companies must
adopt a world -sourcing network o
innovation - where ideas can come
from anywhere - as pools of talent
emerge to meet market needs.

Gone are the days of Global 1.0, where companies outsourced manufacturing and

other portions of their value chain to gain a low - cost footing against less agile
competitors

Global 2.0

Global 2.0 means abandoning the notion of centralised control over the high -value
aspects of production. Instead, companies need to adopt a world -sourcing network of
innovation - where ideas can come from anywhere - as pools of talent emerge to

meet market needs. In the new Global 2.0 era, where the balance of economic power

is shifting from the West to the East, from developed to emerging markets, it's
critical for multinationals to adapt.
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Lenovo was one of the first examples of a successful global enterprise, one that was
formed in an emerging m  arket, and then seized on the opportunities to expand

westward successfully. In sharp contrast to traditional command -and - control
structures, Lenovo embraced the notion of world -sourcing, particularly in terms of
decision - making processes that can operate in a 24/7 global market in a time zone

that we refer to as 'right now'.

World -sourcing is transforming the fundamental structure, operation and culture of
business on a global scale. There are four key drivers of world -sourcing:

1 Opening of emerging econ  omies

9 Structural shifts in global demographics

1 Widespread use of personal computers, the Internet, information technology -
driven businesses

9 Reduced friction in global trade and regulations

Putting world - sourcing into practice requires that sen ior management be distributed
globally; key functions be organised around global operating hubs; a constant

optimisation of the firm's global supply chain; and, finally, flattened organisational
structures and empowerment of local decision -making.

World -sourcing will transform the relationship between customers, companies and
the global economy itself. World -sourcing is really the art of making location
irrelevant.

In 2005, Chinese personal computer maker Lenovo acquired IBM's Personal

Computing Divisionto  become the world's third largest personal computer maker.
Lenovo's 'birth -by- fire' experience made East  -West cultural integration an absolute
imperative. This became unequivocally clear to me during my first week on the job

as chief executive officer.

In the People's Republic of China (PRC), it was the position of importance as CEO
that drove unquestioned respect and honour. Arriving at Lenovo in Beijing, | was
greeted as a conquering hero - red carpet, rose petals, a fabulous lunch with
employees lined u p serenading me with the company song.

In stark contrast to this was my experience in the United States. Greeting me in

Raleigh, the reception from rank and file was: 'Who died and left you boss?' In the

United States, being the 'new guy' meant scepticism, anxiety and a 'wait -and -see'
attitude. They questioned what credentials | had earned that gave me the right to

talk to them, let alone lead them.

To bring together different cultures, you have to go beyond rhetoric and make it an
organisational priority, an imperative and a reality.

At Lenovo, we made sure our leaders did more than TALK about our culture; it was

critical that they LIVED it. In any initiative - business, political, or social - behaviour
matters. You have to listen first. And you have to dem onstrate respect in order to

gain the ear and win the respect of the other party.
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Culture development is not only about big ideas and grand visions; it's about the
little things.

For example, at Lenovo, the common protocol for any colleague visiting China for the

first time was for him or her to be greeted personally at the airport and escorted into
town.

On the other hand, when arriving in the United States, Lenovo's Chinese employees
were left to fend for themselves to deal with the chaotic American int ernational
arrivals and local transportation experience. Needless to say, their cultural

experience started on the wrong foot and quickly led to a 'trust bank account' decline.

The regrettable part of this story is our Chinese colleagues didn't give us th is
feedback until we ran our East -West cultural session some 12 months later. They felt
it impolite to point out our inconsiderate behaviour even though it was a source of

grave concern for them.

From my personal experience, here are several other pointers that can help smooth
out cultural disjoints.

Understand what gift giving means in different places. For example, a sharp object
can signal a severing of relationships, and in some cultures, the wrapping of the gift
is as important as the gift itself.

Unde rstand how language differences impact communications. Allow time for non -
native English -speaking colleagues to read, to speak, and - mostimportantly - to
digest what they hear and learn. The point here is we cannot allow language to be a

barrier to gener ating great conversation and great thinking.

Show your commitment to developing the local talent pool. At Lenovo, our 'Sea

Turtle' project (the Chinese word for 'sea turtle' is a nickname for those returning
Chinese with overseas educational or professiona | experience) helped bring many
leaders with multinational experience back to China to share their expertise and
experience, demonstrating that we deeply cared about developing China's next
generation of corporate leaders.

Culture Compass programme

Our eff orts around high -potential employees also revolved around regular one -on-
one engagements with senior leaders, career or project opportunities in international

markets and intensive educational experiences at world -renowned universities.
Lenovo's 'Culture C ompass' programme created a week of global dialogue where

2,000 employees contributed to hundreds of conversations led by executives from

around the world in an online forum that generated countless new ideas.

During my stint as CEO of Lenovo, here is what | have observed on how the East and
the West interpret and react differently to similar business situations.

Leaders in the West believe in open dialogue, debate and disagreement.
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In the East, they talk through delicate issues in advance, disagree in pri vate and
defer to those in higher positions.

Likewise, in dealing with an issue, in the West, leaders like yourselves identify and
address issues immediately, state your position clearly, listen to each individual
perspective and then work on a resolution.

Contrast this with the East, where you take time to work on many options, find
points of agreement from the group, maintain harmony, and give individual
perspectives in a face -saving effort before concluding on a mutual consensus.

For those looking to su  cceed at global leadership, | stress four key requirements:

1 Master the language of business - English

1 Be able to implement a business management system that transcends your

function or country and can be used globally

1 Be culturally sensitive

1 And, finally, develop influencing skills that work with all cultures - not just the one
you grew up in.

The above are excerpts of a speech by Bill Amelio, ex -CEO of Lenovo Group. He was
speaking to alumni of the Chicago Booth Graduate School of Business on Sept 22.
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Travelling the Digital Silk Road

Handling a global business in today’s highly interconnected high-tech world requires advanced cultural skills
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101 Gadgets You Canét Live Without

September 2009

3MOBILE
BROADBAND
For just SGD $2¢
month on a 24
contract, 3 Mobil y
3G dongle and a hefty allowanc
of 15GB of data per month, helping
you work hard, play hard and t
hard. Only in UK
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each month
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HTCHERO
The Dream was ground
breaking, then the Magic
took it to the next level
Butit’s the Hero that really
shows what Google Android
can do, with its endless
tweakability and turbo
charged Sense interface
THE CLINCHER Has Flash 3.1
built in for the browser and
a hive-megapixel
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CITIZEN
[ o/

CITIZEN SKYHAWK AT LENOVOIDEAPAD S10
The standard GMT display on this With an instant-on feature, up to
timepiece updates by radio from an 160GB of storage and a choice of
atomic clock while a separate screen Windows XP and Linux operating
keeps time for 43 cities around the systems, this is a five-star laptop that
world, telling you when it’s time for fits in any briefcase. Its sober looks
business in NYC and bedtime in Tokyo are businesslike and to the point. too
THE CLINCHER Citizen's Eco-drive THE CLINCHER The 10.2-inch, LED
Recharge solar charging system. backlit screen gives it the optimum

2 WVW CIPTWRATCH OO mix of portability and legibility
ST WWRLENOVO COM 6
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Dragon's Den entreprencur James Caan couldn't live without
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Britain's richest*
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CNET Asia: Notebook Price Watch
09/04/09

By Darius Chang

With one of the largest IT fairs -- COMEX 2009 -- happening next week, we find it hard
to recommend getting a laptop at this time. However, fo r those of you who really
need a laptop now and can't wait, check out our latest deals and price lists to get

your machine. But, really, wait another week if you can.

Netbooks Budget laptops Performance Price lists

notebooks Previous price
lists
Highlights:

1 We reviewed the  Acer Aspire 4937G , Asus Eee PC 1101HA , Sony Vaio VGN -Z46GD
and Sony Vaio VPC -W115XG for your buying decision.

91 Apple Snow Leopard has been released in the wild. Check out what to expect in

our review of the latest Mac oper ating system

9 Buying a refurbished or used laptop, find out some of the red flags in our simple
five - step checklist

1 Sony has unveiled its  upcoming Vaio X series _, while Nokia's first Netbook gets the
video treatment

91 BenQ is ready to take on the CULV market with new JoyBooks

1 MSlisreadyingits first Core i7 laptops  which will appear in September.

1 Samsung has launched a new Netbook and laptop series with some seriously
impressive uptimes.

Netbooks
With so many iterations of Netbooks in such a short span of time, many vendors are
offering previous -generation models at a good price. In fact, there has been a trend

of bundling external DVD drives as not every consumer is savvy enough to install
applications from CDs without one.

Our top three picks

1 Model name Specs Price  Vendor
Intel Atom processor (1.66GHz);
1GB RAM; 160GB HDD; 10 .1- All Acer
; » . S$688
inch screen; integrated graphics dealers
- card; Windows XP Home Edition
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Acer Aspire One Selling point: Though it's not the youngest kid on
AOD250 the block, the Aspire One AOD250 is still a popular
model with a very reasonable price tag.

Model name Specs Price Vendor
Intel Atom processor (1.66GHz);
1GB RAM; 160GB HDD; 10.1 - All Asus
; » . S$698
inch screen; integrated graphics dealers
card; Windows XP Home
Selling point: Bundled with a free external DVD
Asus Eee PC writer, this Netbook comes in a range of four ¢ olors
1002HA with an impressive uptime of up to 5 hours.
Model name Specs Price Vendor

Intel Atom processor (1.66GHz);
1GB RAM; 160GB HDD; 10.1

inch screen; integrated graphics
card; Windows XP Home Edition

S$599 Microware

Selling point: It may have been super  ceded by the
newer X120, but this is still a decent offering by the

LG X110 Korean company with o ptional HSDPA connectivity.

Budget

For those on a serious budget but who scorn the tradeoff that entry -level laptops
make in terms of performance, there is an alternative. Some stores are selling

previous generation models at a major discount. In fact, y ou can even score a
midrange machine with Core 2 Duo performance for the same price as a current

Pentium Dual -Core model.

Our top three picks

Model name Specs Price Vendor

Core 2 Duo processor (2.1GHz);

2GB RAM; 320GB HDD; 13.3 - Dell
inch screen; integra  ted graphics  S$1,199 online
card; Windows Vista Home store
Premium

Selling point: The Dell Inspiron 13 is great for
those hampered by a tight budget but who still want
a competent and power  -efficient thin -and - light with

Dell Inspiron
13
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Model n ame

Acer Aspire
4736G

Model name

Lenovo IdeaPad
Y330

Performance

Since Centrino 2 offers nativ

global public relations

a decent design.

Specs Price Vendor

Core 2 Duo processor (2.4GHz);

3GB RAM; 320GB HDD; 14  -inch

screen; Nvidia GeForce G105M S$1,298
graphics card; Windows Vista

Home Premium

All Acer
dealers

Selling point: An entertainment laptop for the
budget crowd, this  Aspire comes with the latest
Nvidia graphics card on the Centrino 2 platform.

Specs Price Vendor

Core 2 Duo processor

(2.2GHz); 4GB RAM,;

320GB HDD; 13.3 -

inch display; ATI

Mobility Radeon S$1,399 Notebook.com
HD3450 graphics

card; DVD writer;

Windows Vi sta Home

Premium

Selling point: Launched last year as a

midrange entertainment laptop, the IdeaPad
Y330 has dropped down to the budget price
range but yet still retains a Core 2 Duo chip.

have become more than capable home entertainment units. However, gamers and
those looking at the very best multimedia experience will still need a desktop

replacement for high

Our top three picks

Model name

-end graphics performance and a smoking display.

Specs Price Vendor

Core 2 Quad processor
(2.0GHz); 4GB RAM; 500GB

. Dell
HDD; 17.0 -inch screen; dual .
Nvidia GeForce 260M GTX 54,999 gtno"rr;e

graphics card; DVD writer;
Windows Vista Home Premium

e high -definition video encoding, most midsized machine
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Alienware
M17x

Model name

Acer Aspire
8935G

Model name

Asus G50

global public relations

Selling point: Possibly the largest and most
powerful gaming machine in Asia, this behemoth can
be equipped with the latest processor and graphics
cards in the market, if your wallet allows.

Specs Price Vendor

Core 2 Quad proc essor

(2.0GHz); 4GB RAM; 1TB HDD;

18.4 -inch screen; ATI Mobility S$3.498 All Acer
Radeon HD4670 graphics card; ' dealers
Blu -ray writer; Windows Vista

Home Premium Edition

Selling point: ~ The Acer Aspire 8935G impressed us
by being able to cram in almost every mobile
entertainment feature known to man, and yet
somehow managed to come in at an affordable

price.

Specs Price Vendor

Core 2 Duo processor

(2.53GHz); 4GB RAM,;

320GB HDD; 15.4 -inch

screen; Nvidia GeForce S$3,098
9800M GS graphics card;

DVD writ er; Windows

Vista Ultimate

Notebook.com;
Microware

Selling point: With its attention - grabbing design
and fast graphics performance, the ASUS G50 is a
tough competitor to other midsized gaming machines
in the market.
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HardwareZone: COMEX 2009 Preview - Updated!
09/08/09

http://www.hardwarezone.com/articles/view.php?id=2994&cid=18&pg=17

By Vincent Chang

Fuji Xerox - Level 4 (Booth 8468)

T Multi -function

monochrome laser  printer
9 Prints and copies at

18ppm

h, = I Scans up to 4,800 dpi
. enhanced mode in colour

Comex 2009 Offer

“ — y 65. Price: S$199 (Usual Price:
- ’ S$259)
] 66. Promotion: 3 -year carry -in
.~ ] warranty, Free cash card

valued at $30
Fuji Xerox WorkCentre 3119

1 Provides print, copy, scan
; and fax capabilities.
7 q / ! Comes with 30 -sheet
r =— - Automatic Document

It . Feeder
 Comes with a standard
— ' software bundle including

Scansoft Paperport
SE10.0 and OmniPage
SE3.0

Comex 2009 Offer

‘ 1 Price: S$289 (Usual

t Price: S$399)

' 1 Promotion: 3 -yearcarry -
in warranty

Fuji Xerox WorkCentre PE220

9 Single -pass colour laser
printer with a small
footprint

9 Fastest print speed in its
class - 12ppm in colour
and 16ppm in

30
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Fuji Xerox WorkCentre C1110B

monochrome

First -page -out and warm
up time are fastest in the
market for its category

Comex 2009 Offer

Price: S$299 (Usual

Price: S$449)

Promotion: 1 -year on -site
warranty, Free cash card
valued at $30

Lenovo - Level 8 (Booth 8358)

Lenovo IdeaPad S10 -2

E ]

Outfitted for  usability
Lenovo QuickStart
VeriFace facial recognition
technology

Comex 2009 Offer

Price: S$629 (Usual
Price: S$729)
Promotion: 1 -year free
onsite warranty

Superior multimedia
experience with 13.3  -inch
LED screen

Active Protection System
with OneKey Rescue
Ambient Light Sensor
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Comex 2009 Offer

7 Price: S$1199 (Usual
Price: S$1299)

1 Promotion: Free Revs up
kit (Limited edition) worth
SGD 99 - box set
comprising cleaning kit,
headset and mouse

1 First 50 customers
entitled to mystery gift
worth S$199

1 1-year free onsite
warranty

Lenovo ldeaPad U350

1 One ofthe slimmest AIO
desktop PC

Support for Full HD
4-in-1 optional remote
control with "mo  tion -
drive" feature

= —a

Comex 2009 Offer

91 Price: S$1799 (Usual
Price: S$1899)

1 Promotion: Free printer
worth $159

IdeaCentre A600 All  -in-One Desktop
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Digital Life Online: Pretty Fast
09/09/09

http://www.straitstimes.com/Digital%2BLife/Test/Story/STIStory 427130.html

Lenovo IdeaCentre C300
From $1, 099, available through business partners and on www.lenovo.com

THE days of the nettop are here and Lenovo trots out its offering, the IdeaCentre
C300, which does okay in most home and office tasks like Web surfing and word
processing.

Like other nettops - hybrid monitors which build the central processing unit or the
brains of the computer into the display screen itself - this machine looks sleek. The
swirling motif below the screen takes the design up a notch too.

Another plus: alarge 20  -inch screen com pared to 18.5 inches for most rivals.

Pixel resolution, at 1,600 x 900, is also superior; HD ready resolution of 1,366 x 768
pixels are common on other machines.

The higher resolution came in useful for photo -editing (I could stack more tool
windows with out clutter) and word processing (I could put two pages of text side by
side).
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The screen is driven by a discrete ATl Mobility Radeon HD4530 graphics, which

provides more gaming prowess over integrated graphics chips on no -frills machines.

While this hybr id has an Intel Atom 1.6GHz processor - designed to be energy
efficient rather than to be speedy - itis based on a newer version which has 1MB
cache or twice the old version.

The review set was also fitted with 2GB RAM, which made tasks speedier. For

exam ple, 27 Adobe digital negative files of 12 -megapixel resolution converted to
JPEG with the Lightroom software took 5mins 48secs - about two minutes faster than
another all -in-one PC | tested.

Even if the test machine was installed with Windows Vista, boot -up time was
surprisingly fast - faster than my 2.2GHz dual - core desktop with Windows 7 Release
Candidate installed.

By Mike Lee, a freelance writer

Final say

Slightly faster than other nettops | have tested and this one looks good to boot.
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Digital Life:
09/09/09

Pretty Fast

Pretty fast

Lenovo ldeaCentre C300
From $1,099, available through business partners and on
www.lenovo.com

THE days of the nettop are here and Lenovo trots
out its offering, the IdeaCentre C300, which does
okay in most home and
office tasks like Web
surfing and word
processing.

Like other nettops -
hybrid monitors which
build the central processing
unit or the brains of the
computer into the display
screen itself - this machine
looks sleek. The swirling
motif below the screen
takes the design up a notch
too.
zo.g\ngthcr plus: a larg:d
: inch screen compar

PHOTO-LENOVO 16, 18.5 inches for mP:st
rivals.

Pixel resolution, at 1,600 x 900, is also superior;
HD ready resolution of 1,366 x 768 pixels are
common on other machines.

The higher resolution came in useful for
photo-editing (I could stack more tool windows
without clutter) and word processing (I could put
two pages of text side by side).

e screen is driven by a discrete ATI Mobility
Radeon HD4530 graphics, which provides more
gaming prowess over integrated graphics chips on
no-frills machines.

While this hybrid has an Intel Atom 1.6GHz
processor — designed to be energy efficient rather
than to be y ~ it is based on a newer version
which has 1MB cache or twice the old version.

The review set was also fitted with
2GB RAM, which made tasks speedier. For
example, 27 Adobe digital negative files of
12-megapixel resolution converted to JPEG with
the Lightroom software took Smins 48secs - about
two minutes faster than another all-in-one PC |
tested.

Even if the test machine was installed with
Windows Vista, boot-up time was surprisingly fast -
faster than my 2.2GHz dual-core desktop with
Windows 7 Release Candidate installed.

By Mike Lee, a freelance writer

Final say

Slightly faster than other nettops | have
tested and this one looks good to boot.
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Nothing beats netbooks when it comes
to portability reports
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DESKTIQD

- Desktops
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HP Pavilion p61god Home PC
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Lenav's IdesCentie AOO Wk e good
lookmg desktop, thasks 10 & 21 Sxch e
bt strmen That mesmires o b of &
shrrenest ot

The ol ov-one Saplay comwr m 8 14 5
mpect 1t and wpports rrsohoaom of
P 10 Lasenyols 1t v
aoby, boanting an wtay stod spesker svy
tern metS 3 hans webwoate

You can manpolkste ooadreen objects
[t oy s B desitofs sermod
woller o the v OF counse, you can aho e
the comtiolied 10 cantrol move plagback
and the integrated TV Duser On Sop of e,
110 D s 45 & wirebeis VIR handi
[t hhe 2 cordiens belephone

o ymeel ot
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Today : COMEX 2009
09/10/09

- Netbooks

NETBOOKS

Lenovo IdesPad S10-3

BOOTH Byeh

SCREEN SIZE 130 1 inihws

WEMGHT » 25hg

OPERATING SYSTEM Windom XF Home
PROCESSOR Inted Alorm

STORAGE il

MEMORY 148

CONNECTIVITY Lthesmat, Bo2 1oy,
Bluetooth

OTHER FEATURES Medu card reader,
webcam

PRICE 4559 uvuad pruw 41390

Lookeng for & fancy sotebook that makes
you stand out hrom e crowd” Chack Out
the el ad $10-2 Hom Lenovo « & Colow
Tl etk with & Sonky pop st Sesign on
the screen bd.

Great looks avide, the iesP ad bomn
Doltyy's headphorw technology for grest
wedo and a beytoad that's meady go per
cerd the size of & andand begbosd

Lenovo has bundled @ Ouschatart
soltware with the metbool, sfiowsnyg you to
Inten to muse, view photos, send mitant
messages soud ke Shyge Cally without
ooty up the maan ogerating syitem

The ideat'ad 510 5 comes with
Lenoen’s Onelley rescue Systerm that can
help convarnen recower data if & becomes

Asus Eee PC 1oo%Ha
(1005Ha-PW/4400 & 1005Ha-GB/4400)

POOTHS Bnia, oyt Asn’ new 30-ich Lew PC 30051 Seavhedl nethook ha
SCREEN SIZE 10 1 ches smooth corves, 4 ghonsy extencr and a battery We ol 8. g
WEIGHT 12003 houts. It ondy 3-inch thack and weighs Lok — st the
OPERATING SYSTEM Windows XP Home raht fit for 10ad warons.

PROCESSOR lnitel Atoes The s005rta will be Munched at Comes and has
STORAGE yioll Inhected some of Phe wwweng featores of the popetar
MEMORY G Eoe PC how, Mae the mulnouch Srackpad that sllows you

£0 100en In of owt of pactures with a pinch of your fingens,
The sntbook has an amphe 16008 of Morege. On top
of that, Aves offeny 3008 of caline storage 1pace %0 you

CONNECTIVITY Etfwrnet, Boz sabioh,
e oot
OTHER FEATURES Webcam, medu cand 1eader

PRICE $998, with a ree externad optusl diive can access your files remotely

Acer Aspire one Sk AO71Ih OTHER FEATURES Medus card reader, Sony Vaio W (VPCW 1 5XG/P/TIW) Sory A fnally entered the retbook mar
BOOTHS B0y, B yh webcam BOOTHS £330, (oncoune wes et with the Viso W, 430 1 nch compact
SCREEN SIZE 116 bt PRICE 1799 (wodl price 30,008 SCREEN SIZE »s 1 inches mmachine blessed with great curves and the
WIDGHT 3 3hg WEIGHT 1 19by Ugratiune Ve O Selgn

OPERATING SYSTEM Windons XP Mo Acer’y Aspare one Shem AO751h coighet have OPERATING SYSTEM Windows XF Mome Like most of the other prodects In ths
PROCLSSOR lnted Atom # generoun 13 & nch screen bat it sl & PROCESSOR intel Atomn categery, the Vao W sports 4 webcam and
STORAGE 1ol metbook. The g screen makes it wdeal for STORAGE 100l i iophone o e vy vides conferencing on
MEMORY 1G5 watchog movwes. Video cond egna Y b the 901t han # 36 9 LED-backie doplay and

CONNECTIVITY Firhernet, Bas sabig,
Bluetooth

Lrveie mowell, with the boll i webcam
and mucrophone
The sleck machoe has an aero
Syrrec shape and measses st
3 nOh i thchness. & pachs in
madtimada goodees ke Dolby
Pro Loge sound and o braght
164 LED backia screen
A muittouch-capatie
touchpad sllows you to
navgate, worol and
100m effortlessly
though webistes,
photos and sgresd
sheets wih natwal
fnger gestures bhe
pnching or ficking.
The Aagie Orwe
Laats eight howrs with a 6
ooll Battery

CONNECTIVITY [rherner, Bas 1abign,
Bhetooth

OTHER FEATURES Mo cand reader,
o b

PRICE w89y

AWporty & hgh resalution of §, yibail

Sony has bundled the laglep with dy
Vo Medhs phon software, gving users an
Pty wiry R0 manage thel inage and mase
Nev
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Mocca.com: COMEX 2009

09/10/09

http://community.mocca.com/articles/comex

global public relations

- Len ovo Promotions

-2009 -lenovo -promotions

Promotions fr om Lenovo at COMEX 2009. COMEX 2009 is happening from 10th to
13th of September 2009.

Get these products at the Lenovo booth

Booth No: 8358

Lenovo PC

IdeaPad S10 -2
(pop art design)

Lenovo 3000
G450

IdeaPad Y450

IdeaPad U330

IdeaPad U350

IdeaCentre A600

RRP

SGD 729

SGD 999
SGD
1,599

SGD
1,799

SGD
1,299

SGD
1,899

Comex
price

SGD 629

SGD 899

SGD 1,499

SGD 1,699

SGD 1,199

SGD 1,799

Comex p romo

1 year free onsite warranty
- Free 7 in 1 card reader
- 1 year free onsite warranty

- Free Travel pack
1 year free ons ite warranty

- Free Revs up kit (Limited edition)
- 1 year free onsite warranty

- Free Revs up kit (Limited edition)
- First 50 customers will be entitled
toa

mystery gift wort  h $199

- 1 year free onsite warranty

Free printer worth $159
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CNET Asia: C OMEX 2009
09/10/09

http://as ia.cnet.com/comex/09/notebooks.htm

By CNET Staff

Looking for a notebook? Then check out some of these deals we've scouted out at
COMEX 2009.

The promotional prices below are valid only for Comex 2009 and subject to
vendor changes without further notifi cation.

Lenovo G450

Show price:  S$899.00

Remarks: Buy at the show and get a free 7 -in-1 card reader and one  -year onsite
warranty.

Specs: Intel Pentium Dual -Core 2.1GHz processor ; 2GB RAM; 14.1 -inch display;
250GB HDD; integrated graphics; DVD writer; Windows Vista Home Basic

Booth: B8358 Level 4

Lenovo IdeaPad Y450

Show price:  S$1,499.00

Remarks: Buy at the show and get a free travel pack and one -year onsite warranty.

Specs: Intel Core 2 Duo 2.13GHz processor; 2GB RAM; 14.1 -inch display; 500GB
HDD; Nvidia GeForce 103M GT graph ics; DVD writer; Windows Vista Home Premium
Booth: B8358 Level 4

Lenovo IdeaPad Y330
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global public relations

Show price:  S$0.00

Remarks: Buy at the show and get a free Revs up kit and one -year onsite warranty.
Specs: Intel Core 2 Duo 2.53GHz processor; 2GB RAM; 13.3 -inch display; 500GB
HDD; ATI Mobility Radeon HD3450 graphics; DVD writer; Windows Vista Home

Premium

Booth: B8358 Level 4

Lenovo IdeaPad U350

Show price:  S$1,199.00

Remarks: Buy at the show and get a free Revs up kit and one -year warranty. First
50 customers will get a free gift worth S$199.

Specs: Intel CULV Core 2 Solo 1.4GHz processor; 2GB RAM; 13.3 -inch display;
320GB HDD; integrated graphics; Windows Vista Home Premium

Booth: B8358 Level 4

Lenovo IdeaPad S10 -2
Show price:  $$629.00

Remarks: Buy at the show and get one -year onsite warranty.
Specs: Intel Atom 1.66GHz processor; 1GB RAM; 10.1 -inch display; 160GB HDD;
integrated graphics; Windows XP Home; six -cell battery

Booth: B8358 Level 4

44


http://asia.cnet.com/reviews/notebooks/0,39050488,44936172p,00.htm
http://asia.cnet.com/reviews/notebooks/0,39050488,45017966p,00.htm

----------

global public relations
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HardwareZone: The Mega COMEX 2009 Coverage - Part 1 *Video Update*
09/10/09

http://www.hardwarezone.com/articles/view.php?cid=18&id=3001

Lenovo's Booth

| & = . A" : Al
Lenovo's entire range of netbooks, notebooks, desktops and all -in -
one PCs were on display at its booth.

N

Limited to 10 sets per day, the Lenovo H210 desktop comes

with a Pe  ntium Processor E5300, 1GB of RAM and a 320GB

HDD. The best thing of course is its $499 price. Definitely a
bargain.

L Y
The 13 -inch Lenovo IdeaPad U330 costs $1499 with a free
upg radeto 1 -year onsite warranty. The specs are decent,
including a Core 2 Duo P8700 (2.53GHz), 2GB of DDR3 RAM and
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a 320GB HDD. There's only onboard graphics.

Like all vendors, Lenovo has a netbook up its sleeves and the $699
IdeaPad S10 -2 has the usual netbook configuration and a six -cell
battery. You can also pay $729 for a limited edition version
featuring a colorful pop art design
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VR -Zone: COMEX 2009 Coverage
09/11/09

http://vr __-zone.com/articles/comex  -2009 -coverage/7610 -4.html?doc=7610

Level 4 - Hall 401

Hall 401 - Floor Plan

More Sharp Aquos

In just a short while from the opening of Comex 2009 on day 1, there's a lot of
people. As you check the floorplan of the booths in Comex, you will notice there are
some duplicates.

Take note though, that some booths may have some gadgets that other booths may
not have
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Samsung LED TV, real slim

global public relations
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Dell laptops

Dell's Studio One 19 is a touchscreen PC that is retailing at$199, $2099 (Core2
Duo E7500, Core2 Quad Q8200)
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Palladine has got some great bargains too
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Check out some Lenovo deals - IdeaCentre A600 at  $1799 and get a free Canon
MP145 AIO printer

Upon chance, | saw this guy holding a signboard. Apparently, this model comes with
Chinese operating system % as well. Retailing at $999 only.
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Digital Life: Small But Solid
09/16/09

53





















































































































































































































